


13 million Americans identify themselves as 
“Asian alone”

T O P  T E N  S TAT E S

Asian alone population 2006, %

HAWAII  40

CALIFORNIA  12

NEW JERSEY  8

NEW YORK  7

WASHINGTON  7

NEVADA  6

MARYLAND  5

MASSACHUSETTS  5

VIRGINIA  5

ALASKA  4

T O P  T E N  S TAT E S

Fastest growth 2002-2006, 
Asian alone, %

WYOMING  93

MONTANA  82

SOUTH DAKOTA  70

NEW HAMPSHIRE  65

NEVADA  57

MISSISSIPPI  50

ALABAMA  45

WEST VIRGINIA  43

IDAHO  43

ARIZONA  40

Chinese are the single largest subgroup 

of the “Asian alone” population in the 

United States, numbering 3.1 million. 

Among other groups there are 2.5 

million Indians, 2.3 million Filipinos, 

1.5 million Vietnamese, 1.3 million 

Koreans, 830,000 Japanese and 1.1 

million other Asians.

The “Asian alone” population grew 8% 

from 2004 to 2006, while the general 

U.S. population grew 2% in the same 

period. The fastest growing Asian 

subgroups are Vietnamese (16%), 

Indian (11%) and Filipino (8%).

For comparison, 44 million Americans 

identify themselves as “Hispanic or 

Latino” and 37 million as “Black or 

African American alone.”



T O P  T E N  S TAT E S

Asian share of foreign born 2006, %

HAWAII  87

ALASKA  50

WASHINGTON  39

WEST VIRGINIA  39

VIRGINIA  38

MINNESOTA  35

PENNSYLVANIA  34

MISSOURI  33

CALIFORNIA  32

MARYLAND  32

U.S . average  32

25 percent of America’s foreign born population 
comes from Asia
Of the 37.5 million foreign born in 

the United States in 2006, 9.4 million 

were born in Asia. For comparison, 

11.5 million foreign born were from 

Mexico, 8.5 million were from else-

where in Latin America, 5.0 million 

were from Europe and 1.4 million 

were from Africa.

Asians are more likely than others 

to become American citizens: 57% 

of all foreign born from Asia had 

naturalized by 2006, compared 

with just 37% born elsewhere.



T O P  T E N  S TAT E S

Merchandise Exports to Asia, 2007
  % share of % change
 all exports  2001-07

HAWAII  81 42

IDAHO  73 202

ALASKA  61 35

NEW MEXICO  60 91

WASHINGTON  55 122

OREGON  54 69

MAINE  47 144

VERMONT  46 113

CALIFORNIA  44 21

COLORADO  34 1

Merchandise exports 
to Asia earn America 
$305 billion
The United States exports more 

merchandise to Asia than it does to 

the European Union ($230 billion) 

and nearly as much as it does to 

NAFTA ($358 billion).

Trade with Asia is increasing faster than 

with any other region. Merchandise 

exports to Asia grew 67% from 2001 

to 2007, while those to NAFTA grew 

47% and those to the EU grew 53%.



T O P  T E N  S TAT E S

Asia accounts for 27 
percent of total U.S. 
jobs from exports
Exports to Asia account for 1.6 

million manufacturing jobs in the 

United States. As a share of all 

employment from exports, NAFTA 

accounts for 35% and the European 

Union accounts for 21%.

Employment from exports to Asia grew 

12% from 2002 to 2006, compared to 

8% to NAFTA and 11% to the EU.

T O P  T E N  S TAT E S

Asia share of employment related 
to manufactured exports 2006, %

HAWAII  96

NEW MEXICO  65

IDAHO  62

ALASKA  58

MAINE  51

OREGON  51

WASHINGTON  50

CALIFORNIA  44

VERMONT  39

WYOMING  27

U.S . average  32



T O P  T E N  S TAT E S

Students from Asia 2005-06
  % share of all     Economic
  international  Students  % change impact, 
  students from Asia 2001-05 $ million

NEVADA  76  2,341   29  55

HAWAII  75 4,260   44 81

WASHINGTON  73 8,247 -2 189

INDIANA  66 9,199 16 199

OHIO  64 11,466 4 270

CALIFORNIA  60  45,291 4 1,255

OREGON  60 3,379 -22 87

WISCONSIN  60  4,302 5 91

IOWA  59 4,506 -1 85

DELAWARE  58 1,103 32 20

Students from Asia 
contribute $6.7 billion 
to the U.S. economy
There are nearly 283,000 students 

from Asia in the United States. They 

make up 51% of America’s 556,000 

international students. Students from 

Asia increased by 7,000, or 2%, from 

2001 to 2005.

India, China, South Korea, Japan 

and Taiwan are the fi ve leading 

countries of origin of international 

students in the United States.



WHAT MAKES Asia Matters For America  DIFFERENT
Asia Matters for America  at asiamattersforamerica.org provides 

an online hub for American and international audiences to 

explore the importance of Asia to U.S. states and congressional 

districts. This graphical, interactive website displays quantitative 

data in innovative and understandable ways. 

Who knew, for example, that in 2006 Vermont had nearly as many 

exports to Asia per capita as did California and Texas combined?

Asia Matters for America  reveals surprising fi ndings through the use 

of maps, charts, graphs and raw data, allowing comparison across 

countries, states and districts. Simply visit  asiamattersforamerica.org 

and click “Search” to begin your exploration. 

ABOUT THE EAST-WEST CENTER
The East-West Center is an education and research organization 

established by the U.S. Congress in 1960 to strengthen relations 

and understanding among the peoples and nations of Asia, the 

Pacifi c and the United States. The Center contributes to a peaceful, 

prosperous and just Asia Pacifi c community by serving as a vigorous 

hub for cooperative research, education and dialogue on critical 

issues of common concern to the Asia Pacifi c region and the 

United States. For more on the Center, see eastwestcenter.org.

East-West Center

1601 East-West Road 

Honolulu, Hawaii  96848

East-West Center in Washington

1819 L Street, NW, suite 200

Washington, D.C. 20036

 telephone: 202.293.3995

 email:  asiamatters@eastwestcenter.org

ASIA MATTERS PROJECT TEAM
Satu P. Limaye, Ph.D., Aaron Siirila and Alison Hazell, with 

additional support from Junsuk Cho, Jonathan Feng, Sujung 

Kang, Ray Hervandi and Hannanah Mobashir. 

Publication design by Fishman Design AIGA, Washington, DC. 

Website by Frost Miller Group, Bethesda, Maryland and 

Corporate Zen, Arlington, Virginia.



I N T E R N AT I O N A L  S T U D E N T S
F R O M  A S I A ,  2 0 0 5 - 0 6 

Top ten congressional districts
    Economic
   impact,
 Universities & Colleges*  Students  $ million

MA 08 Harvard, MIT 8,735 264

NY 08 NYU 6,311 172

CA 33 U of Southern California 6,203 170

CA 30 UCLA 5,033 137

CA 14 Stanford, UC Santa Cruz 4,536 123

NY 15 Columbia 4,358 118

CA 08 UC San Francisco 4,333 119

IL 07 UI Chicago  4,292 106

MI 15 U of Michigan 4,264 89

NY 12 Pratt Institute 4,144 113
 *not a full list

A S I A N  A L O N E 
P O P U L AT I O N ,  2 0 0 6 

Top ten congressional districts
  Share of state 

 Number population, %

HI 01  329,832  53

CA 15  231,006  35

CA 13  221,790  34

CA 12  212,781  33

NY 05  197,914  30

HI 02  183,163  28 

CA 16  175,077  27

CA 08  174,679  29

CA 29  166,938  26

CA 42  140,015  20

E X P O R T S  TO  A S I A ,  2 0 0 7 

Top ten congressional districts
Exports  Change 

 2007, $ 2001-07, % 

CA 42  21,678,136,106  14

WA 02  21,570,509,317  118

CA 46  19,757,377,565  14

WA 01  18,101,565,647  117

CA 25  16,316,987,384  14

CA 26 16,315,077,568   14 

CA 22  15,328,301,172  14

CA 27 to 39  14,394,319,027  14

WA 09  12,890,215,409  118

CA 11  12,747,501,826  14

SOURCES: Merchandise exports by congressional district data is provided 

by Trade Partnership based on data from the U.S. Bureau of the Census. The 

methodology is based on the combined exports of the counties within each 

congressional district and provides an estimate only. International students 

from Asia data is provided by Trade Partnership based on data from the 

Open Doors Survey, Institute of International Education. Asian alone data 

is from the American Community Survey, U.S. Bureau of the Census. For 

full methodology and source details, see asiamattersforamerica.org.
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